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Percentages of household budgets
used for various items. 1967.
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INCOME GROUP AND HOUSEHOLD PURCHASE PATTERNS: MURTON.
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HOUSEHOLD SOCIO-ECONOMIC
PATTERNS: MURTON

GROUP AND PURCHASE
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HOUSEHOLD INCOME GROUP AND PURCHASE PATTERNS:
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Income group:
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WARDS AND PARISHES USED IN THE

ANALYSIS

in conjunction with |table A. 30
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REGIONAL AND A LEVEL CENTRES USED |
TRADE AREA  ANALYSIS
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DISTANCE DECAY FUNCTIONS
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INTERACTION WITH NEWCASTLE
PLUS SUNDERLAND FOR:

(a) WOMEN'S CLOTHING PURCHASE
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INTERACTION WITH TEESIDE PLUS
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REGIONAL CENTRE UMLANDS:
WOMEN'S CLOTHING
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